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Platform: Depop

Tactic: Post detailed listing with flat-lay images.

Objectives:

1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette' campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.

Key Messages:

@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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Size S + Excellent condition

Ei shopdogmilk

shopdogmilk angelic coquette pink 90s / 2000s
mohair sweater ¢

size s, measurements pictured
great condition

$55
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Size S + Excellent condition

{E@ shopdogmilk

shopdogmilk angelic coquette pink 90s / 2000s
mohair sweater ¥¢

size s, measurements pictured
great condition
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Platform: Depop
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Size S + Excellent condition
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shopdogmilk angelic coquette pink 90s / 2000s
mohair sweater 3¢

size s, measurements pictured
great condition

$55
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Size S + Excellent condition

shopdogmilk

shopdogmilk angelic coquette pink 90s / 2000s

mohair sweater

size s, measurements pictured

great condition

#coquette #blokette #pink #mohair
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Platform: TikTok

Tactic: Release a Blokette-themed fashion film.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette' campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within
the three months following the campaign'’s initiation. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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See the video here!

shopdogmilk - 1h ago
coming soon &4 ¥ #thrifted

#depop #fyp - Friends only

Privacy settings
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https://youtu.be/qnbxrYAaHdI

Platform: TikTok

Tactic: Post trending TikTok video formats.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares)
on posts related to the '‘Blokette' campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.

See the video here...

/&i shopdogmilk - Th ago i
the prettiest drop yet ¢ €y shop

now @shopdogm... - Friends only

Privacy settings

1105


https://youtu.be/SF4MF3byHlY

Platform: TikTok
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» Blokette collection »
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shopdogmilk - 1h ago
see the full collection
@shopdogmilk... - Friends only
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https://youtu.be/NeRYurWopSc

Platform: Instagram

Tactic: Post trending Reels on Instagram.
Objectives:

1. Achieve a 25% increase in user interactions (likes, comments, saves, shares)

on posts related to the '‘Blokette' campaign in one month (Affective)

2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the

three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.

See the video here... | |
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» DBlokelle edition »

@ shopdogmilk_draft
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A Bad Bunny - MONACO
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https://youtu.be/-EpjEoJqRyE

Platform: Instagram
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»Blakelle collection »

and here!

shopdogmilk_draft

which piece is your favourite? &4 Q.

1 Eric Godlow - Peace
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https://youtu.be/-uA34fcZPKM

Platform: Instagram

Tactic: Post collaboration with an influencer.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette’ campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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SHOPDOGMILK_DRAFT
< Posts

@. shopdogmilk_draft and artificialgirl404

shopdogmilk_draft the cutest pieces coming ur way
soon ... @artificialgirl404 approved ¥ @) #depop
#thrifted
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Platform: Instagram
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shopdogmilk_draft the cutest pieces coming ur way

soon ... @artificialgirl404 approved ¥ @ #depop
#thrifted
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Platform: Instagram

Tactic: Cross-post TikTok content.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette' campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.

shopdogmilk_draft

@artificialgirl404 styles the blokette drop €
04 #depop #thrifted
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Platform: Instagram

shopdogmilk_draft

@artificialgirl404 styles the blokette drop €
04 #depop #thrifted
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Platform: Instagram

Tactic: Cross-post Depop content.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette’ campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.

6:17 T e
< SHOPDOGMILK_DRAFT

Posts

43 shopdogmilk_draft
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shopdogmilk_draft THE cutest, fluffiest sweater

available on depop rn ¥4} @) this is what coquette
dreams are made of #depop #thrifted
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Platform: Instagram
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shopdogmilk_draft THE cutest, fluffiest sweater

available on depop rn ¥ @ this is what coquette
dreams are made of .0 #depop #thrifted
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Platform: Instagram

Tactic: Post fashion film carousel post.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette' campaign in one month (Affective)
2. Attain a 20% growth in @shopdogmilk's follower count on each platform within the
three months following the campaign's initiation. (Conative)
3. Increase post reach by 25% and impressions by 30% for the duration of the
campaign (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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See the video here!

shopdogmilk_draft @artificialgirl404 for
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https://youtu.be/-RsktwCNvsw

Platform: Instagram

Tactic: Post detail shot of modelled clothing piece.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette’ campaign in one month (Affective)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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shopdogmilk_draft the lonsdale london zip-up is the
perfect addition to the blokette's wardrobe ¥ @)
available on depop rn - don't miss out! #depop
#thrifted
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Platform: Instagram
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Platform: Instagram

Tactic: Post collage shot of model.
Objectives:
1. Achieve a 25% increase in user interactions (likes, comments, saves, shares) on
posts related to the 'Blokette’ campaign in one month (Affective)
4. Drive a 20% increase in inbound traffic from social media platforms to the
@shopdogmilk Depop store within three months. (Conative)
Goal Supported: to reinvigorate the brand's social media presence and establish a
strong positioning for the brand at the forefront of alternative fashion trends.
Key Messages:
@shopdogmilk stays ahead of trends with fresh fashion picks.
@shopdogmilk posts exciting content and is worth following.
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@ shopdogmilk_draft

shopdogmilk_draft which outfit - 1, 2, or 3? ¥ @)
shop our blokette collection online now ... #depop
#thrifted
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Platform: Instagram
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